
 
 
 
 

 

         Population has specific basic domestic items 

         People with specific needs assisted 

350.000 
Syrian refugees  

100% (140,000) 

camp-based refugees 
provided with 
emergency domestic 
items. 

126 million 
USD required 
 
NB: this ammount is shared 
with Shelter 

With camp and non-camp refugee population on the rise, the planned response aims to 

ensure consistent levels of humanitarina assistance to all refugees in need.  

 

For the refugees in non-camp settings, UNHCR and partners will continue regular 

assessments to idientify and effectively address the needs of refugee families and singles. 

 

The sudden surge of refugees across the border from Syria from mid-August 2013 has lead 

to an immediate and increased need in the distribution of  Core Relief Items (CRIs) to 

refugees in the camps, transit areas and non-camp settings. 

  ACHIEVEMENTS TO DATE 
 
 (November figures in brackets) 
 

ACTION/OUTPUTS  

• Refugees in need are provided with basic domestic items including refugees 
with special needs 

NEEDS 
  

TARGETS 
As specified in the RRP5 
 

Leading Agencies: UNHCR - Sector Lead - Peta Barns  -  barns@unhcr.org 
Reporting Agencies for this month: UNHCR, ACTED and IOM 
 

OBJECTIVES  

KEY NOVEMBER DEVELOPMENTS  

• Distibutions commenced for winterisation CRI for camp based refugees with the 

UNHCR implementing partners. 

• Qushtapa, Basirma, Arbat, Darashakran, Gawilan, Akre, Kawergosk and Al-Obaidy  

camps recieved all the winterisation CRI. 
 

155,644 (34254) blankets distributed 

24,989 (446) kitchen sets distributed 

19,539 (1745) stoves distributed 

121,658 (3930) mattress distributed 

41,348 (16089) kerosene jerry cans distributed 

25,198 (370) hygiene kits distibuted 

168,232 (45525) quilts distributed 

40% (84,000)  

non-camp refugees 
provided with 
emergency domestic 
items. 

70%  
persons with special 
needs supported 

58,457 (33373) Plastic Sheets distributed 

42,821 (15639) water jerry cans distributed 
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